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About Meredith

National Media Local Media 

$950 Million $325 Million

WORKING YOU
WSMV-TV WSM V-DT NASHVILL E

Å12 TV stations reaching 

10% of U.S. households

ÅStrong affiliate mix

ÅTop 25 markets of Atlanta, 

Phoenix, Portland
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Marketing Services

$170 Million

Å75 million audience

Å23 million web visitors

ÅGrowing licensing 

business

ÅLeading business-to-

business marketer

ÅExperts in digital, social, 

mobile and database

ÅMajor clients include Kraft, 

Nestl¯, Chrysler, Loweôs

http://www.cbs3springfield.com/
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Online: Meredith 

Womenôs Network

Magazines: Home, Family, 

Health & Well-being 

Consumer Events

Custom Marketing

Database Marketing

Video Studios
Brand Licensing

Local Media Mobile 

E-Reader

Building Scale Businesses Across Media Platforms 
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Her Family Her Home Her Self

We Help Her Create a Richer, More Meaningful Life 
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http://www.mixingbowl.com/
http://www.better.tv/
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Agenda
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ᾮ Growing our strong consumer connection

ᾮ Our digital growth strategies 

ᾮ Case studies: Bringing it all together for clients 
and their consumer customer
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Consistently Strong and Rising Readership

Source: Fall MRI Reports.  
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Adult Readership in Millions

97

111

CY99 CY10

15% Growth
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Expanding International Presence

88
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FY02 FY04 FY06 FY08 FY10 FY11    
Q3     

18

12
11

7

2

25

Increasing Digital Audience

Average Monthly Unique Visitors in Millions

CAGR +32%
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http://www.mixingbowl.com/
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CY02 CY04 CY06 CY08 CY10

220
260

270

380
400

More Hours of Locally Produced News

CAGR +8% 
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Growing Branded Products at Retail

SKUs of Better Homes and Gardens licensed product at Walmart
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CY08 CY09 CY10 CY11

500

1000

2000

2500

CAGR +71% 
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Agenda
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ᾮ Growing our strong consumer connection

ᾮ Our digital growth strategies 

ᾮ Case studies: Bringing it all together for clients 
and their consumer customer



+ local media brands + marketing solutions+ national media brands
13

Migration to DigitalA ñBrandò New World
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Migration to Digital

Creates new opportunities for Meredith brands to enhance our value proposition to 
consumers and advertisers

Mobile to access the 
information, etcetera 

wherever s/he is  

Searchingto rapidly find 
information, education, 

entertainment

Online comparison 
shopping to find bargains, 
discounts, offers,  deals, 

services 

Time-shifting and Web 
video to watch programs, 

movies, sports, at will 

Social media to be 

connected with peers and 

ñin the knowò at all times

Migration to Digital

Todayôs consumer ïuses technology to enhance every aspect of his/her life
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Our Digital Growth Strategies

ᾮ Migrating the consumer relationship online

ᾮ Extending brands across consumer web

ᾮ Embracing social media 

ᾮ Pursuing mobile platform

ᾮ Launching interactive tablet editions

ᾮ Expanding Meredith Integrated Marketing digital offerings 
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Migrating the Consumer Relationship Online
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FY04 FY06 FY08 FY10 FY11 

Target

3.0

1.9

1.1

3.2

4.0

Subscriptions Generated Online in Millions

CAGR +20% 
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2006

2007

2008

2009

2010

Expansion of Better Homes and 

Gardens Network

Launch of Parents Network

Social networking development

Meredith Womenôs Network,

Better.tv and Parents.tv, 

Relaunch of TV station sites

Extending Brands Across Consumer Web

Acquisition of Real Girls Media
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Over 1 Billion Digital Touchpoints
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23

173

417

Q1                  
CY10

Q1                      
CY11

Q2                     
CY11

44

205

275

Q1                      
CY10

Q1                      
CY11

Q2                    
CY11

Extending Our Brands on Mobile webEmbracing Social Media Opportunities

20In thousands

Facebook Fans Twitter Followers

http://rds.yahoo.com/_ylt=A0PDoX2WdWpN0RAAvfGjzbkF/SIG=12ms4jcc9/EXP=1298851350/**http:/i366.photobucket.com/albums/oo102/NICK4960/Twitter-Logo.png
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Pursuing Mobile Platform Opportunities
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National Media Group Local Media Group

ᾮ Mobile sites active for  
largest brands

ᾮ 9 apps completed, with more 
in pipeline focused on:

- Parenthood
- Food
- Health
- Self Development

ᾮ Mobile sites launched for 
most stations

ᾮ Apps focused on high - interest
topics such as:

- Weather
- Sports
- Local information


