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TripAdvisor is the world’s most popular & 
largest travel community, with…

unique monthly visitors

40 million

Our travelers submit 21 reviews and opinions every minute of every day, all 
together contributing content on:

85,000+ cities, 474,000+ hotels, 135,000+ attractions, 675,000+ restaurants, 
6,000,000+ traveler photos, 190,000+ registered owners

members

20 million
reviews and opinions

45 million

websites

28
languages

20
on
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The Wisdom of Crowds

Travel review Web sites and 
hotel reviews on online travel 
agencies (OTAs) are among 
the most influential forces most 
frequently cited by travelers 
when shopping.
-PhoCusWright, Social Media in Travel, June 2010

“
“
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The Wisdom of Crowds
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The Wisdom of Friends

44% of U.S. Travelers 
always or often consult 
friends and family for travel 
advice
-TripAdvisor Survey

“
“
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Enter Facebook…
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…and Cities I’ve Visited



8

The Wisdom of Friends - Inspiration
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Wisdom of Friends - Recommendations
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Social Media is Everywhere

When on vacation, 30% of 
travelers always or often 
consult friends and family for 
travel advice.
-TripAdvisor Survey

“
“
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TripAdvisor Mobile
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Location is Context
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iPad – The Future of Travel Planning
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The cycle continues…

After a vacation, 47% 
always or often use social 
media sites to share travel 
updates or photos.
-TripAdvisor Survey

“
“


